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YourKindaTV.com: informal daily news reviews combined with user-submitted video coverage
 


Web TV company YourKindaTV is to launch its "viewer controlled" community news shows on Sky. 

YourKindaTV site combines irreverent and informal daily news reviews with user-submitted video coverage, and launched its full consumer web version last week. 

The channel has now signed a deal to broadcast its own branded micro-channel on Sky Digital channel 181 through Information TV, which offers low budget broadcast slots to specialist channels. The half-hour show will broadcast at 9.30pm on Saturday and Sunday nights from this weekend. 

The YourKindaTV chief operating officer, Michael Oxley, said the broadcast TV slot will be used almost as an advert for the website. 

"It's a supplement to the web," he said. "We noticed that our weekend viewing figures were a fraction of the weekday viewing because people look at our site at work. So it made sense to try a weekend slot as the cost isn't much." 

Information TV has an unusual broadcast licence that enables it to offer slots on Sky's digital 181 and 182 channels. Public service bodies and niche programmes can buy broadcast time for as little as £1,000 per hour. 

The Information TV founder, Fred Perkins, said broadcast and web TV can be complementary because they work on fundamentally different models. 

"This allows commercial organisations who might never have seriously considered TV - too expensive, too difficult - to engage with their target audiences in ways just not possible before," he said. 

Mr Perkins said that ratings compiled by Barb, the industry body that tracks TV viewing figures, are irrelevant as a way for advertisers to measure the success of a channel. 

"What you want is not viewers to the advert, but people that go further and do something. It is much better to have a tiny audience that is 100% interested in the programme." 

Information TV recently introduced shows from the Caravan Channel and Farming Sunday, both set up by individuals with a specialist interest. Farming Sunday is being co-sponsored by Farmer's Weekly, the Reed print magazine, which now offers the weekly news show on its own website.

