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Here to stay – broadband and iTV are now very much part of the media landscape – so let’s learn to use them profitably. Some predictions for 2005
Despite comforting words in Gordon Brown’s recent pre-budget speech, dark clouds on the horizon may yet cast a shadow over the UK economy – consumer debt, falling house prices, a pensions crisis and spiralling public sector budgets. Still, the UK’s digital economy should perform well as there are some things people and businesses can’t to do without - broadband has now become one of these.
Broadband users, a lucrative demographic, spend longer online, view more pages and, allegedly, spend significantly less time (-50%) watching TV. UK’s commercial broadcasters and the advertising community have to respond to this by investing in new business models such as branded content, video advertising, sponsored, subscription or pay per view content, if they expect capitalise on its potential. Post Graff, the BBC will need to demonstrate its willingness to share its experience with the commercial sector. This is just as well - with ISP’s and telcos like BT entering the broadband entertainment fray, competition for users’ time is going to intensify.
Games and gambling, historically iTV’s big earners, are now benefiting from a presence through the major commercial channels. As the market prepares for new legislation, expect regulators to be challenged by more innovative formats designed to broaden iTV based betting’s appeal beyond a current tiny share of Sky’s 7.5m subscribers. 
Despite re-papering most of London with out-of-home ads, Sky will struggle to reach 10m subscribers. With new, less expensive on-demand entertainment services in the wings, Sky’s pre-eminence as a pay media provider may be less certain. Ironically, the success of Sky+ is paving the way for an on-demand future by changing how people watch TV.
And, after a long campaign, my local BT exchange will upgraded in 2005. This disparate rural economy of software developers, designers, architects, surviving farmers and defiant huntsmen will finally become part of broadband Britain. 
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