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UK Trade Body Calls on Advertisers and Ad Agencies to Embrace ITV

UK trade organization, The Institute for Practitioners in Advertising (IPA), has published a report, "Beyond The Red Button," that calls on the advertising industry and advertisers alike to embrace interactive television. Basing its conclusions on a number of case studies, the report suggests that advertisers should experiment with interactive sponsorship material around programming (note: on UK commercial channels, sponsorship displays and messaging can appear at the beginning and end of a commercial break, and at the beginning and end of the program itself), and that advertising agencies should learn more about available interactive technologies and techniques. The report also suggests that it is better if ITV is at the core of a program or commercial, rather than presented as a "bolt-on" feature; that the direct-response model currently followed by much ITV advertising is not necessarily the best approach for all brands; and that, in addition to running ITV-enhanced commercial spots, advertisers should consider sponsoring stand-alone ITV applications, and even creating and licensing their own branded interactive content. A copy of the report (which was prepared for the IPA by ITV consultant, Bill Gash) can be accessed at http://www.ipa.co.uk/bookshop/beyondredbutton.pdf
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